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Building a humane economy by triggering change
within industry and government

to benefit animals
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We conduct campaigns to turn the page on animal testing in drug 
development, push ahead a cage-free future in animal agriculture, 
end inhumane forms of animal entertainment, halt ruthless, highly 
commercialized exploitation of wildlife, and more.

Dear friend,

Though we’ll have to be ready for a reprise of our fight, the Center for 
a Humane Economy and its sister organizations succeeded in 2024 
in stopping the so-called EATS Act, which was formulated to undo 
the most important state laws to protect animals used in agricultural 
production. Pushed by factory farming special interests, including 
the Chinese-owned Smithfield Foods, the EATS Act aims to impose 
gestation-crate confinement as the industry standard nationwide, even 
after millions of American voters said they want meat and eggs sold in 
their states to be sourced from farms that allow the animals to stand up, 
lie down, and turn around. That’s all.

We also continued our march to persuade the athletic shoe industry to 
purge its global supply chains of kangaroo skins, ratcheting up pressure on 
Adidas and the remaining shoe-sellers who have been stubbornly using 
the hides of these iconic marsupials to make uppers for soccer shoes.

And we continued to push the U.S. Food and Drug Administration 
— and pharmaceutical companies conscripted to seek approval from 
the agency for new drugs in the marketplace — to begin a wind-
down of the era of animal testing and to choose safer, faster, less costly 
alternative methods of screening new drugs.

There were all forms of animal use forged in the 20th century by the 
collaboration of key actors in business and government: animal-testing 
mandates for screening all drugs (with the Federal Food, Drug and 
Cosmetic Act of 1938), cage confinement of domesticated animals on 

factory farms (launched circa 
1960), and night-time shoots of 
kangaroos to ship their skins for 
soccer cleat manufacturing (circa 
1970).

While the prior century was no 
picnic for animals, it did see 
some expressions of human 
mercy and innovation that 
turned the page on some forms 
of exploitation. The nation saw 
the end of killing birds for their 
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“Just about every enterprise 
built on harming animals 
today is ripe for disruption. 
Where there is a form of  
commercial exploitation, 
there is an economic  
opportunity waiting for a 
business doing less harm or 
no harm at all. 
 
— Wayne Pacelle, The Humane 
Economy: How Innovators and 
Enlightened Consumers Are Trans-
forming the Lives of Animals

feathers for ladies’ hats — the millinery trade — which was halted by 
around 1920, principally with the passage of the Migratory Bird Treaty 
Act. More than anyone else, it was Henry Ford, who, in developing 
the Model-T, ushered in an era of automobile production that slowed 
down the overworking and overdriving of horses used in personal and 
commercial transportation.

And a century after petroleum was harnessed for energy use — 
swapping in fossil fuel oil for the whale oil that powered the economy  
of the 18th and 19th centuries — we saw in the 1980s a global 
moratorium on commercial killing of whales (though the accord was 
routinely violated by a few nations, including Japan). In the run-up 
to the whaling moratorium, Congress in 1972 enacted the landmark 
Marine Mammal Protection Act to check American exploitation not 
only of whales, but also of dolphins, seals, walruses, and even polar 
bears in coastal waters.

The cross-cutting winds of history left us with a morally confusing 
20th century when it came to human dealings with other species, 
featuring both progress in some realms of animal use but also scaled-
up exploitation in other domains. There was both demolition and 
germination of animal abuse, with ruthlessly efficient means of killing 
being ascendant in the spheres of animal agriculture, scientific testing, 
and wildlife trade.

But if they are met with strategic force, these newer forms of 
exploitation won’t be able to withstand the combined forces of moral 
scrutiny and human self-interest in the 21st century. The H5N1 “bird 
flu” epidemic is revealing major cracks in food production strategies 
built around extreme overcrowding of animals on factory farms (just 
as the COVID-19 crisis exposed the risks of live wildlife markets and 
other zoonotic disease threats). A dozen eggs, at least for now, costs a 
consumer $10 — an unheard-of price for this staple.

Alternative proteins, be they plant-based or cultivated cell-based meats, 
offer the promise of better health for consumers, less inputs of water 
and food, and no use of animals at all. Cell-based meat is real meat that 
doesn’t require the death of any live animal.

Athletic shoe companies are already using sustainable fabrics instead 
of wild animal skins for most of their shoes. Why not for soccer shoes, 
too? And when it comes to animal testing, organ-on-a-chip technology, 
articial intelligence, and other novel drug screening methods will 
substitute for the use of beagles and macaques and leave us with better 
forecasts of human reaction to drugs.

But it’s no small matter to change the way animals are treated. 
Unwinding animal abuse takes time and effort, given that profits, 
academic training, customs, habits, and beliefs reinforce present-day 
defenses of animal exploitation. Resistance to change is often not 
grounded on reason, but on reflex, built into the muscle memory and 
political activity of its practitioners. The fear of dislocation or change 
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But it’s no small matter to change the 
way animals are treated. Unwinding  
animal abuse takes time and effort, 
given that profits, academic training, 
customs, habits, and beliefs reinforce 
present-day defenses of animal  
exploitation. Resistance to change is 
often not grounded on reason, but on 
reflex, built into the muscle memory  
and political activity of its practitioners.

is a powerful bulwark to change, even when the case for a new way is 
morally and economically unassailable and cleansed of so many adverse 
collateral effects.

But there is a path forward. And the trails are well marked. Looking 
forward to what innovation means for animals, I wrote in “The 
Humane Economy,”

Just about every enterprise built on harming animals today 
is ripe for disruption. Where there is a form of commercial 
exploitation, there is an economic opportunity waiting for a 
business doing less harm or no harm at all. Factory farming, 
for example, is the creation of human resourcefulness detached 
from conscience. What innovations in agriculture might come 
about by humane resourcefulness guided by conscience?

Our economic history is a litany of dramatic and almost unimaginable 
changes that became mainstream and have enhanced human 
experience. From the printing press to digital technology to artificial 
intelligence, from the horse to the car to the plane to the space shuttle, 
from the candle to the lightbulb to the nuclear reactor, change and 
progress are watchwords of the human story.

When there are such adverse spillover effects on human society from 
factory farming, live-wildlife markets, crime-ridden animal fighting 
networks, and other problematic forms of animal treatment, innovation 
and self-interest are compelling motivators for change. But with our 
elemental understanding that the lives of animals matter to them and to 
us, are there two better motivations for change than mercy for the weak 
and the defense of our own welfare? 

Sincerely yours,

 

Wayne Pacelle 
President
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In a capitalist society, the workings  

of business have enormous  

implications for animals. In 2024,  

the Center for a Humane Economy 

worked to drive changes in many  

of the biggest sectors of the economy.

Building a humane economy, by triggering change 
within industry and government to benefit animals

Our Efforts to Drive  
the Moral Evolution of 
Society’s Major Institutions

THE YEAR IN REVIEW:
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Cage-Free Future

I n 2024, we blocked the EATS Act in 
Congress that was an attempt by  

actors in government to rig the private 
production of animals reared for food. 
The Exposing Agricultural Trade 
Suppression (EATS) Act was formulated to undo the most important 
state laws to protect animals used in agriculture, including Prop 12 in 
California and Question 3 in Massachusetts. Those measures sought to 
halt the in-state sale of pork and eggs from pigs kept in two-foot-by-
seven-foot cages and of laying hens jammed in battery cages. 

To do this, we rallied Democrats and Republicans in the House 
and Senate to defend these anti-extreme-confinement laws, and the 
proponents of EATS weren’t able to overcome our opposition and their 
legislation never got to the House or Senate floor for consideration.

In our efforts, we had the support of thousands of farmers who now 
shun intensive systems of production and put more extensive systems 
of production to work. The alliance of animal welfare advocates and more humane-minded farmers is a 
powerful impediment to the advance of the EATS Act. It certainly gave us a lift when the U.S. Supreme 
Court, in the prior year and in a close decision, rejected the legal claims by the National Pork Producers 
Council to gut Prop 12. By pivoting then to Congress, the NPPC seemed desperate to find any way to hold 
onto their factory farming systems.

We know we’ll have to be ready to defend these state laws in 2025 as some farm-state lawmakers gin up this 
assault on states’ rights and animal welfare.
•	 Even though the NPPC lost before the high court, the trade group and its allies keep trying to find a win-

ning legal doctrine in the federal courts. In a federal court in Massachusetts, we fended off a new legal 
challenge to Question 3, which voters approved nearly a decade ago to halt the sale of eggs, pork, and veal 
that come from the worst kinds of factory farms. As with the EATS Act in Congress, we’ll have to confront 
their appeals as our political adversaries ply every path to hold onto their extreme animal-housing practices.

Our defensive maneuvers in Congress and the courts are also clearing the way for the implementation of 
state farm-animal-welfare policies taking effect in the states. For instance, in January 2025, Michigan law will 
require that all eggs sold in the state come exclusively from cage-free operations.

Our goal is to expand cage-free and crate-free laws, and not to see any backtracking on the progress we’ve 
achieved. Nearly half of the egg industry has converted to cage-free production, and nearly half of all 
breeding sows are out of gestation crates for the bulk of their lives in the pig industry. We have a way to go, 
but these percentages are up from single-digit numbers just two decades ago; in fact, the first state law to 
limit any form of extreme confinement was Florida banning gestation crates in 2002.

Relying on animal-housing strategies built around immobilizing animals is, on its face, a form of extreme 
mistreatment of animals, and housing systems built on extreme privation must go. Be they pigs or hens, these 
animals have needs and wants like any creature, and the most basic idea is that animals built to move should 
be allowed to move.

C A M P A I G N
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B uilding on our work in 2023 to secure commitments from Puma, Nike, and New Balance to halt their 
sourcing of kangaroo skins for athletic shoes, we worked with U.K.-based Sokito to end its sourcing 

of kangaroo skin.

We also ratcheted up pressure on Adidas and two Japanese brands — Mizuno and ASICS, which also use 
kangaroo skins for their soccer shoes. Our friends and partners at Their Turn conducted multiple protests at 
Adidas flagship stores in New York City, entering the stores and demanding the company halt its financing 

of kangaroo killing in Australia. The campaign truly went global, with 
protests throughout Australia and the United States and also across 
Canada and in Germany, where Adidas is headquartered.

Adidas has defended its commerce by claiming that Australia has 
assured the company that the “management” of kangaroos is humane. 
But it’s an empty defense. The Australian government mandates that 
any orphaned joeys found after the dust settles from the night-time 
shoots must be killed by blunt force trauma, such as hitting them in 
the head with a rock or slamming their skulls against a truck fender. 
The mere acknowledgement of the need for these “humane killing” 
guidelines with rocks and fenders tells us that Australia knows about 
the mass orphaning problem in the field.

There is just no good reason for any use of kangaroo parts any longer. 
Alternative fabrics already dominate the soccer shoe models of all the 
major global brands, so there’s no argument on function. Back in 2022, 
the Center for a Humane Economy calculated that the vast majority 
— 94.6% — of all World Cup goals scored came from players wearing 
shoes from human-made fabrics.

Whether you are a weekend soccer player or a World Cup star, there’s 
just no need for kangaroo skins. They don’t outperform shoes made 
from human-made, sustainable fabrics. And remember, all other 
categories of athletic shoes — golf, tennis, running, (American) 
football, cycling — are kangaroo-leather-free.

Kangaroos Are Not Shoes
C A M P A I G N

94.6% 
of all 2022 World Cup  

goals scored came from  
players wearing shoes  

from human-made fabrics.
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Animal Fighting Is The Pits
C A M P A I G N

To be sure, animal fighting is a business, albeit an illegal one, with 
billions of dollars in commerce in the form of gambling, the sale 

of expensive birds and dogs, and all of the economic activity built 
around raising and training animals for combat. In 2024, we prevailed 
in a federal appeals court upholding a U.S. District Court decision 
that animal fighting is banned on every inch of U.S. soil, including in 
the Northern Mariana Islands. This case turned back a cockfighters’ 
challenge to the 2018 national animal-fighting law arguing the law 
should not apply to this U.S. territory. We won earlier cases in other 
U.S. District Courts (and in appellate courts), affirming that the 
national animal-fighting ban is constitutionally sound as applied to 
Puerto Rico and Guam.

We are working to hit these illegal businesses in the pocket, where it 
hurts the most. There were a record number of animal fighting busts 
in the United States in 2024, and that’s because of the prominence of 
our no-tolerance-for-animal-fighting campaign, our on-the-ground 
investigations, and our work with law enforcement. There has been a 
series of federal cases against dogfighters, including the apprehension 
of a former senior Pentagon official knee-deep in the blood and guts of 
this betrayal of the human-animal bond. There has been a slight uptick 
in federal cases against cockfighting, but local sheriffs have done the 
spadework here — from Florida to Texas to California and in dozens of 
other states. We are reshaping and toughening up our animal-fighting 
laws, feeding information on these ongoing crimes to authorities, and 
demanding relentless action. There’s never been a riskier moment for 
scofflaw animal fighters, and we are working to make sure that they 
understand the acute risks they face.

A dramatic step-up in enforcement will be triggered when we persuade 
Congress to enact an even stronger federal statute to eliminate animal 
fighting. In 2024, we built unprecedented law enforcement support 
for the FIGHT Act, winning the backing of the National Sheriffs’ 
Association and the National District Attorneys’ Association, which 
represent all 5,000 elected officials in every county. More broadly, we 
have 760 agencies and organizations endorsing FIGHT. Passing this 
legislation is among our top priorities for 2025.

The Center for a Humane Economy has been sounding the alarm 
bells for a long time about the threat of zoonotic diseases posed 
by cockfighters who breed, ship, and handle fighting birds. We are 
quite certain, even though the USDA refuses to disclose details, that 
cockfighting has played a major role in the spread of H5N1 in the 
United States, just as it fueled the spread of the disease throughout 
Asia. As is the case with so many forms of animal abuse, cockfighting 
brings its own set of risks to society, and one of the biggest is the 
spread of zoonotic disease.

There were a record 
number of animal fighting 
busts in the United States 
in 2024, and that’s because 
of the prominence of  
our no-tolerance-for- 
animal-fighting campaign, 
our on-the-ground investi-
gations, and our work with 
law enforcement. 
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W e worked to promote a final rulemaking 
action by the National Park Service to 

impose a ban-bear baiting on 20 million acres of 
national preserves in Alaska — an area the size of 
South Carolina. Conducted often by commercial 
hunting guides — who charge top dollar to set up 
kills of “trophy bears” — baiting involves setting 
out a pile of food for a bear and then shooting 
the animal while he or she is feeding, violating all 
norms of wildlife management that feeding bears 
and habituating them to human food sources 
is dangerous and foolish. The rule stops that 
abusive, unsporting, appalling practice. The new 
Administration and Alaska’s lawmakers may target 
this rule, and we’ll be ready to defend it in the federal 
courts as necessary. Baiting is unsporting, dangerous 
for forest users, and a threat to wildlife.

Ending Bear Baiting
C A M P A I G N

Modernize Testing
C A M P A I G N I n December, the U.S. Senate 

passed the FDA Modernization 
Act 3.0 without dissent, directing the FDA to complete work on its regulations to 
end the animal-testing mandate for new drugs and embrace 21st century human- 
relevant science. The Senate action is a harbinger of our likely success in getting this 
measure passed in final form early in the new year.

The FDA has dragged its feet in embracing law we passed in 2022 — the FDA 
Modernization Act 2.0 — to eliminate an 84-year-old animal-testing mandate for 
drug development protocols. Pharmaceutical companies and other drug developers, 
long bound by this archaic mandate, annually use beagles, primates, and other 
animals to screen new treatments and cures for the wide range of human illnesses. 
We estimate that as much as 75% of all animal testing is driven by drug development 
work.

That animal-testing policy in federal law since 1938 has, in practical terms, meant 
that there’s no such thing as a “cruelty-free drug,” because every drug went through 
a battery of animal tests — until, that is, we passed the FDA Modernization 2.0 two 
years ago.

The U.S. Senate, with Cory Booker, D-N.J., Rand Paul, R-Ky., and Eric Schmitt, 
R-Mo., leading the way on the latest bill, has twice passed bills to turn the page on 
ineffective, wasteful, and inhumane animal testing — in September 2022 and now 
in December 2024. We’ve seen nearly 1,000 news stories and science publications 
featuring that law and what profound changes it promises to usher in for animal 
well-being and the future of human health and wellness, too.
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We filed a federal lawsuit against the U.S. 
Fish and Wildlife Service to stop its plan 

to kill nearly half a million barred owls in the  
Pacific Northwest. The plan is by far the largest- 
ever raptor killing program instituted by any nation. We also built a 
coalition of more than 250 groups and it’s our goal to block the entire 
kill before its scheduled start-date in the spring of 2025. It appears that 
the timber industry hatched the owl-killing plan as a way to deflect 
attention from its timber-cutting practices. By scapegoating barred owls, 
they can turn attention away from their habitat degradation efforts.

Barred owls are a range-expanding North American native species 
long protected by the Migratory Bird Treaty Act. Range expansion is 
a naturally occurring ecological phenomenon. Especially in an era of 
climate change, we cannot punish species that adapt to opportunity 
or changes in the environment caused by humans. According to one 
study, a total of 111 other native, North American bird species have 
engaged in recent range expansions, with 14 of them into more states or 
provinces than barred owls have. 

Give a Hoot About Owls
C A M P A I G N

Keeping Wild Horses Wild
C A M P A I G N

We worked with allies to stop the planned roundup and removal of the iconic wild horses at 
Theodore Roosevelt National Park, with a major assist from North Dakota Governor Doug Burgum. 

The wild horses were part of the “humane economy” of western North Dakota. The beautiful horses, with the 
multi-colored coats and their flowing manes, are a breathtaking sight on the western landscape, attracting tens 
of thousands of visitors to the small gateway towns of North Dakota. Protecting and preserving the horses 
benefits the regional economy, and that’s precisely why we saw so many politicians in the state rally to fight the 
National Park Service’s overreaching plan.

But the fight for the Theodore Roosevelt National Park horses is just one manifestation of the government’s 
misreading of the public mood when it comes to protecting wild and free-roaming equines. The Bureau 
of Land Management (BLM) is recklessly and expensively rounding up wild horses and burros across our 
western public lands at an enormous cost to the animals and to American taxpayers. With Burgum now 
serving as Interior Secretary, we may find a sympathetic voice to halt this abuse of free-roaming horses and 
burros and to give a break to taxpayers unwittingly financing a wasteful and inhumane program that’s been 
on autopilot for years. As in North Dakota, wild horses are symbols of the West and there is an entire tourism 
economy built around viewing them. They cannot be viewed if they are rounded up and held in captive 
holding facilities in the Midwest.
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We are poised to close out a century of greyhound racing and 
slaughtering horses for human consumption, given the breadth 

of political support we’ve built in Congress on both these policy 
reforms. We planned to pass a legislative amendment to the Farm bill on 
these reforms in 2024, but Congress deferred action on the legislation. 
We’ll be ready to secure these policies and to close out inhumane 
businesses not in alignment with American values and now on the back 
end of a long decline.

Ending Greyhound Racing  
and Horse Slaughter  
for Human Consumption
C A M P A I G N

Saving Wolves
C A M P A I G N

We blocked Congressional efforts by anti-wolf lawmakers to eliminate 
federal protections for the wild canids across most of their range. 

Meanwhile, we sued the federal government to restore federal protections for 
wolves in the Northern Rockies, where wolves are under assault. The killing is 
particularly ruthless in Wyoming, where it’s legal to run down and crush wolves 
with snowmobiles. It’s because of that extreme cruelty that we formulated a 
national legislative campaign — the Snowmobiles Aren’t Weapons (SAW) Act — 
to ban using motorized vehicles to assault wolves and coyotes.

Wolves are not only native wildlife who deliver ecosystem services of incalculable 
value in the West, but they are an antidote to the rapidly spreading Chronic 
Wasting Disease, which is threatening the long-term viability of deer, elk and 
moose in 34 states and provinces. There is a multi-billion-dollar economy built 
around protecting wild cervids and wolves, along with mountain lions, who are 
doing their best to cleanse herds of this always-fatal disease.

Understanding the critical role that apex predators play, while also understanding 
that their lives matter to them, we are also working to stop assaults on mountain 
lions, bobcats, and other native cats in the West, along with battling to stop the 
killing of bears for their gallbladders and bile for Traditional Chinese Medicine.

The killing is particularly ruthless in Wyoming, where it’s 
legal to run down and crush wolves with snowmobiles. 
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Helping Cows and Dumping the Milk Mandate

W e built a coalition of more than 200 organizations demanding that Congress end the milk 
mandate in the National School Lunch Program. We worked with lawmakers in both parties 

to introduce legislation in the U.S. Senate and U.S. House of Representatives to give kids more choice for 
nutritious beverages in the schools, to stop the enormous waste of cow’s milk, and to provide more access for 
plant-based milk companies to reach young people.

Production per cow in pounds

In mammalian design, milk is a formula produced by mothers to 
nourish and grow neonates. But milk production among female 
mammals deactivates after the infancy of their offspring. The dairy 
industry has nonetheless promoted milk as an everyday staple of the 
diet for Americans of all ages, labeling it as “nature’s perfect food.”

There are now widespread concerns about the healthfulness of milk, 
especially among the one-third of Americans who are lactose intolerant.

There are also a range of significant welfare issues for the 9.4 million 
dairy cows in the United States, with the latest health issue the infection 
of perhaps a million cows with avian influenza H5N1, or “bird flu.” 
The larger set of welfare issues relate to the general downgrading of the 
fitness of the animals due to the genetic, pharmacologic, and nutritional 
re-engineering of cows to produce enormous yields of milk. 

The average U.S. cow produces 24,000 pounds of milk in a year, with some 
cows producing more than 30,000 pounds. That contrasts with about 
4,000 pounds per year in 1950, 7,500 in 1975, and 15,000 pounds in 1995.

@ Statista 2025

C A M P A I G N
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29% of the cartons of milk 
served in our schools are 
thrown into trash cans un-
opened. That amounts to  
177 million gallons of 
milk tossed in the trash every 
year. Add in an additional 
wasting of 10% of opened 
milk cartons and it’s a stag-
gering 245 million gal-
lons of wasted milk, adding 
up to $400 million in 
wasted tax dollars a year.

High-producing dairy cows are in such poor condition that they 
have ambulatory problems even at very early stages of their lives. 
Images of “downer cows” dragged with chains or pushed with front-
end loaders into slaughterhouses went viral in the first decade of the 
21st century and etched into the public consciousness the appalling 
animal handling practices at slaughterhouses. President Obama 
banned downer cows in the food supply in 2008, partly driven by 
concerns about possible infection of the animals with BSE, or Mad 
Cow Disease.

Cow welfare concerns are magnified because the “milk mandate” 
in the National School Lunch Program is a prescription for massive 
food waste. Between 70 and 95% of Black, Pacific Islander and Asian, 
Native American, and Latino individuals are lactose intolerant. In 
fact, the National Institutes of Health reports the majority of all 
people have a reduced ability to digest lactose after infancy, and 
lactose intolerance “is also very common in people of West African, 
Arab, Jewish, Greek and Italian descent.”

This leads to millions of kids getting ill in the classroom (making 
the learning experience more difficult), and also to food waste. 
According to the USDA’s own findings, 29% of the cartons of milk 
served in our schools are thrown into trash cans unopened. That 
amounts to 177 million gallons of milk tossed in the trash every year. 
Add in an additional wasting of 10% of opened milk cartons and it’s 
a staggering 245 million gallons of wasted milk, adding up to $400 
million in wasted tax dollars a year (given that the USDA spends $1 
billion a year for reimbursements to school districts for cow’s milk), 
with schools reporting unopened milk cartons overflowing in trash 
bins.

The federal government should not be subsidizing the milk industry 
to this extent, especially when so much milk is wasted and so many 
kids cannot healthfully drink the product. Cows are suffering for 
no good reason, with their milk yield tossed in the trash or circling 
down a drain.

Our campaign to eliminate the cow’s milk mandate taps into 
consumers’ increasing 
taste and appetite for 
plant-based dairy 
milk alternatives, 
while honoring the 
sacrifice that cows 
make in agricultural 
production.

https://intermountainhealthcare.org/blogs/lactose-intolerance
https://medlineplus.gov/genetics/condition/lactose-intolerance/#frequency
https://www.yahoo.com/lifestyle/school-janitor-sparks-outrage-image-120000204.html
https://www.yahoo.com/lifestyle/school-janitor-sparks-outrage-image-120000204.html
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Saving Elephants in Southern Africa
C A M P A I G N

I n 2024, we started on our crucial work to build a wildlife tourism industry, built around 
African elephants, in the massive southern African nation of Angola. It’s a campaign that 

will also benefit elephants and people in Botswana, Namibia, Zambia, and Zimbabwe, which 
collectively host two thirds of all elephants in Africa.

We’ve we joined together with Mike Chase and Kelly Landen of Elephants Without Borders 
to help the elephants of this region, seeking to relieve human-elephant conflicts in several 
southern African nations and to repopulate elephants in Angola, where a 30-year civil war had 
resulted in the liquidation of nearly all of the elephants and other wildlife in the stunningly 
beautiful nation. The collaboration, which also includes the Halo Trust and the Global Councils 
of Animal Wellness Action and the Center for a Humane Economy, marks a significant step in 
creating the Great Elephant Corridor, which will establish a safe migration route for elephants 
across multiple countries and promote ecotourism as an alternative to trophy hunting.

The goal of this project is to ultimately relocate 30,000 elephants out of Botswana to reduce 
elephant/human conflicts, to repopulate wildlife in Angola, to create ecotourism in Angola, and 
to reduce “justification” for trophy hunting in Botswana because of overpopulation. 

The goal of this 
project is to  
ultimately relocate 
30,000 elephants out of  
Botswana to reduce elephant/human  
conflicts, to repopulate wildlife in An-
gola, to create ecotourism in Angola, 
and to reduce “justification” for trophy 
hunting in Botswana because of over-
population. 
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NEW CORPORATE CAMPAIGNS for 2025
A New ‘Chick Safe’ Label for Eggs
The term “cage-free” egg 
production for laying hens is 
well known. But we are about to 
introduce a new concept known 
as “chick-safe” eggs. Right now, 
for every hen born into an egg 
production facility, there is a male 
chick brought into this world. But 
the industry has no use for the 
males, and they are killed almost 
immediately after hatching. 

The number is staggering: 330 
million male chicks killed, often 
by the very unpleasant practice 
of grinding up the newborns. 
Macerating male chicks is not the 
sunny side of egg production.

But there is new technology 
to enable gender detection 
in the earliest stages of fetal 
development in the egg. This tool 
allows sexing of the developing 
creature in the egg, prior to early 
development and before the 
chicks have the capacity to  
feel pain. 

If this technology is put into 
practice, it can be a game-
changer for the egg industry. 
It will spare 330 million little 
lives. But it will require major 
food retailers working with egg 
producers and the Center for a 
Humane Economy to put this new 
technology to work. It might cost 
pennies on a dozen eggs, but it’s 
worth it for the animals and for 
consumers. 

No UPSide for Fighting Bird Shipments
For years, FedEx had a contract 
with the U.S. Postal Service, 
and to our chagrin, the massive 
package transporter suspended its 
no-animal-shipment policy and 
routinely moved adult fighting 
roosters by air after they landed at 
U.S. Post Offices throughout the 
nation. Now UPS has the Postal 
Service contract, and we are 
demanding that UPS not follow 
the path of FedEx. UPS should 
not be in the business, whether 
as a contractor or otherwise, in 
shipping fighting birds. 

Our investigations have turned 
up evidence of tens of thousands 
of fighting birds shipped annually 
through the U.S. Postal Service. If 
UPS won’t ship them, then there 
are no other air options available 
to the cockfighters. And that will 
be one more way that we impede 
the work of barbaric animal 
fighting enterprises.

A staggering 330 million 
male chicks are killed,  
often by the very unpleasant  
practice of grinding up the 
newborns. 

UPS should not be in the 
business, whether as a 
contractor or otherwise,  
in shipping fighting birds. 
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Adding Plant-Based Pizzazz to Pizza

The U.S.-based pizza restaurant  
market reached $50.1 billion in 
revenue in 2024 from more than 
74,000 pizzeria businesses.  
Approximately 15% of current  
pizza shops offer plant-based  
cheese options. 

While milk drinking has been in steady decline for 
decades, cheese consumption has been increasing. And 
one enormous use of dairy cheese is for pizza, which 
uses mozzarella, a form of fresh cheese (as compared 
to aged cheeses, where lactose is not as much of a 
digestive threat). It’s an especially important cow-welfare 
issue because the use of dairy to make cheese is highly 
inefficient, requiring seven pounds of milk to make a 
pound of cheese. This “multiplier” effect compounds the 
animal welfare and environment concerns for ethically 
conscious consumers.

The U.S.-based pizza restaurant market reached $50.1 
billion in revenue in 2024 from more than 74,000 
pizzeria businesses. While there are dozens of non-dairy 
cheeses, they have not proved as appealing to consumers 
as plant-based milks and the market share is relatively 
tiny. Approximately 15% of current pizza shops offer 
plant-based cheese options. 

Just like every coffee house and supermarket offers 
plant-based milk, we want to see every pizza chain and 
every supermarket carry plant-based cheeses, enabling 
an increase in the market share for these products.  We’ll 
do so by emphasizing the health benefits for consumers, 
especially to more than 100 million lactose-intolerant 
Americans.  In addition, we’ll draw attention to the 
benefits for physically over-taxed cows, while noting the 
enormous volume of greenhouse gas emissions coming 
from the animals. This new corporate campaign will 
be launched in 2025 as an additional way to reduce the 
enormous burdens on cows.
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ABOUT THE CENTER
Influencing Business, Helping Animals

Muriel Van Housen 
Chair
Jennifer Sullivan 
Director
Sherry Kellett 
Treasurer
Gerard Boss, M.D.
Cynthia Griffin
Marian Probst
Réne P. Tatro

Please continue to join us and support this incredibly important journey to make the  
world a better place for all creatures.
•	 Sign up for our emails here.
•	 Your support ensures we have the funds that we need, when we need them, to make  

a difference. You can donate here.
•	 Have questions? You can reach us at: info@centerforahumaaneeconomy.org

The Center for a Humane Economy is taking on the toughest fights and demanding 
that businesses recognize animal welfare as a core value of our society. In the year 
ahead, we will continue to press ahead with our campaigns to benefit pets, farm 
animals, horses, and captive and free-roaming wildlife in the U.S. and abroad. 

The Center for a Humane Economy is a 501(c)(3) organization, and donations to the 
organization are tax-deductible. In the organization’s 2024 fiscal year (November 1, 
2023-October 31, 2024), The Center had unaudited total revenues of $3,870,600 and 
unaudited expenditures of $3,199,700, for unaudited net income of $670,900. The 
Center ended the year with assets of $2,974,400. 

The Center has earned Guidestar’s Platinum Seal of Transparency.  
You can view our profile here.

Gloria Butler​
Kimberly Friedmutter
Gigi Gartner
Tracey Gluck
Stacey Kivowitz
Bobi Leonard
Louise Linton​
Joanne Mizell
Kimberly Ovitz
Randall Roe
Laura Schuman
Jennifer Sullivan
Alanna Tarkington

Financial Summary

Board Members

Stay Connected

https://secure.everyaction.com/_bWdw3VP70WuBBNyNikBTQ2
https://centerforahumaneeconomy.org/donate
mailto:info%40centerforahumaaneeconomy.org?subject=nfo%40centerforahumaaneeconomy.org
https://www.guidestar.org/profile/83-2620507
https://www.guidestar.org/profile/83-2620507
https://www.facebook.com/centerforahumaneeconomy/
https://www.youtube.com/channel/UCfZcIN-gb3dLPZ3KOwWm4bw
https://x.com/TheHumaneCenter
https://www.linkedin.com/company/center-for-a-humane-economy/about/
https://www.instagram.com/centerforahumaneeconomy/
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Ways You Can Help

2

If you are an investor in a company, write a letter to the 
CEO about establishing animal welfare policies. Urge 
leadership at the company to be conscious about animal 
welfare issues and adopt best practices. If you are a 
member of a pension fund, encourage its managers not 
to invest in companies engaged in factory farming.
Sign our petition to urge Adidas to stop killing 
kangaroos for soccer shoes.

Remind corporate leaders to do  
the right thing​

Make your food choices with animal welfare and factory 
farming in mind. Nourish yourself by eating more 
plant-based foods, which are better for you, the planet, 
and animals. Reduce your consumption of meat. If you 
eat animal products, choose those with the labeling 
certifications “Global Animal Partnership,” “Animal 
Welfare Approved,” or “Certified Humane.”

Eat lower on the food chain​

Pursue eco-friendly destinations when you take a 
vacation. This brand of tourism drives the global 
economy and benefits more progressive nations. Make 
sure the places you travel to have habitat preservation 
and management laws, as well as proper law enforcement 
to protect wild animals and their visitors.

Travel like an eco-tourist​

Every time you enter the marketplace, you vote for or 
against cruelty with your dollars. Choose cosmetics and 
cleaning products not tested on animals. PETA has a very 
useful shopping guide that we recommend. And always 
avoid fur, exotic leathers, and other cruel products.

Vote with your dollars

Choose to adopt homeless or foster animals — they 
make incredible and grateful companions, and you save 
a life in the process. Find your local shelters here. Or find 
your companion animals online here.
If you’re not ready for a lifetime companion, you can 
always foster a dog or a cat in need or volunteer to work 
with adoptee animals.
When you come across animals in need, act to help 
them. Assist animals struck by cars or locked in 
automobiles by calling the proper authorities.

Help animals in need​

Americans throw out 40% of their food, 22% of which 
comes from animal products. There are numerous costs 
to this, including increased greenhouse gas and higher 
energy outputs. We could spare more than a billion 
animals in the United States each year just by eliminating 
food waste. Learn how to reduce, reuse or recycle 
anything here.

Minimize and eliminate food waste​

Spay and neuter your pets to prevent unwanted animals, 
Pick up plastic waste on beaches and in parks. Minimize 
your own waste, and dispose of it carefully, since that 
waste not only eats up space and wildlife habitat but can 
kill animals. Buy a fuel-efficient vehicle, and bike and walk 
more. Most importantly, act if you see an animal in need!

Live a more humane lifestyle​

Stay updated on animal welfare issues with our blog. 
Read The Humane Economy by our founder Wayne 
Pacelle for a practical roadmap on how you can use the 
marketplace to promote the welfare of all living creatures.

5 Be in the know

3
Invest in companies that have animal welfare policies 
and tell CEOs and mutual fund managers to do the 
same if they want your support. If you are a member of 
a pension fund, tell managers not to invest in companies 
engaged in factory farming. Choose cosmetics and 
cleaning products not tested on animals. And always 
avoid fur, exotic leathers, and other products borne out 
of animal cruelty.

Speak with your hard-earned  
dollars for change

9
Social media is powerful tool for show friends, family 
and wider communities how to build a more humane 
society. Share the latest in animal welfare news by 
following us on social media and alerting your followers 
about opportunities to help animals.

Be social

https://secure.everyaction.com/bwqH-37J6kqHg4Tvb3wrZA2
https://secure.everyaction.com/bwqH-37J6kqHg4Tvb3wrZA2
https://crueltyfree.peta.org
https://www.aspca.org/adopt-pet
https://www.petfinder.com
https://www.petfinder.com/adopt-or-get-involved/animal-shelters-rescues/fostering/
https://www.epa.gov/recycle
https://www.facebook.com/centerforahumaneeconomy/
https://www.youtube.com/channel/UCfZcIN-gb3dLPZ3KOwWm4bw
https://x.com/TheHumaneCenter
https://www.linkedin.com/company/center-for-a-humane-economy/about/
https://www.instagram.com/centerforahumaneeconomy/
https://centerforahumaneeconomy.org/center-blog
https://www.amazon.com/Humane-Economy-Innovators-Enlightened-Transforming-ebook/dp/B0105V622I/
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www.centerforahumaneeconomy.org 
info@centerforahumaneeconomy.org

Shaping the way businesses treat animals

https://centerforahumaneeconomy.org/
https://www.facebook.com/centerforahumaneeconomy/
https://www.youtube.com/channel/UCfZcIN-gb3dLPZ3KOwWm4bw
https://x.com/TheHumaneCenter
https://www.linkedin.com/company/center-for-a-humane-economy/about/
https://www.instagram.com/centerforahumaneeconomy/

